2ND QUARTER 2022: STRONG UNDERLYING RESULTS

€7.07BN €.I OSBN (UNDERLYING)" CET1 1209%‘2’

+13.4% €-1.5BN (REPORTED)

* Adjusted for changes in Group structure & at constant exchange rates. (1) Adjusted for exceptional items and linearisation of IFRIC 21 (2) Including IFRS9 phasing, 12.8% fully-loaded

Q2-22: EXCELLENT PERFORMANCE OF ALL OUR BUSINESSES
AT THE SERVICE OF OUR CLIENTS

€2.263N €2.38N €2.563N

+5.9% +21.4% +16.1%
€539m <694m €742m
(1) Excluding PEL/CEL provision * Adjusted for changes in Group structure & at constant exchange rates.
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SECURED SHARING AGILITY USER IT INTENSITY RATIO®
INFRASTRUCTURE PLATFORM GAINING IN AGILITY EXPERIENCE
BUILDING A POWERFUL BETTER MOBILISING OUR AND EFFICIENCY DELIVERING AN ENHANCED
AND SECURED TECHNICAL TECH & DATA RESOURCES IN THE WAY WE DIGITAL EXPERIENCE TO (VS. ~17.5% IN 20212)
INFRASTRUCTURE TO GENERATE VALUE SERVE BUSINESSES OUR CLIENTS
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2025 AMBITIONS APPS IN PUBLIC AND/OR IT TEAM ON AGILE RUN-RATE VALUE CREATION DIGITAL SALES®
PRIVATE CLOUD (10% IN 2021) MODE (64% IN 2021) THROUGH DATA & Al (28% IN 2021)
(1) IT intensity ratio is defined as the following ratio: IT costs (net cash-out) / NBI (2) Excluding activities sold in Russia

3) Includes core product sales only (current accounts, deposits, credit cards, personal loans, mortgages, non-life insurance and investment accounts)
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